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Marketing to employers

Making It Happen – Work Experience for All

The Making It Happen – Work Experience for all resource has been developed by the National Disability Coordination Officers Program, University of Tasmania to assist teachers to develop a marketing strategy for finding work experience/work placements for students with a disability. This project has been supported by Skills Tasmania.

Supplementing this booklet are student workbooks in differing formats, teachers’ guide, teachers’ aide guide and information for employers.

In addition it is important to refer to the relevant guidelines for work experience in your state, in particular with regard to legal obligations and insurance issues.

Beth Gibbings & Darlene McLennan

National Disability Coordination Officers Program, University of Tasmania

For more information: www.ndcotas.com.au
	All efforts have been made to ensure the accuracy of the information contained in this publication at time of printing. This publication should be used as a guide only and teachers should contact the relevant people or organisations to gather information specific to their individual needs.


Marketing to employers guide

This guide has information about how to approach employers when looking to place a student with disability on work experience placement. It covers issues such as how to make a case for taking on a student with disability, and how to deal with fears, concerns and myths. It gives ideas for finding employers to approach, and a template for planning.

Some of the materials refer to marketing principles, others to experiences with working in the field. At the back you will find a checklist and resources to help make the case. You will have your own experiences and knowledge to add to this – so use the parts of the guide that are useful to you. 

Along with this publication there are a teachers’ guide, student workbook, employer information and guide for teachers aides.

In the following pages you will find information about:

· Making a plan

· Networking

· Approaching employers

· Developing a pitch

· Making placements successful

· Finding resources

Introduction

 “It was the most rewarding experience to see what students were capable of and what was possible for them to achieve given their individual disabilities. It was the most humbling experience I have ever had in my working life – I would do it again tomorrow!” – ex School Executive Officer, West Launceston Primary School

Work experience is an important part of future planning for students with a disability. Those students who undertake work experience are twice as likely to gain employment later.
 Despite the value of work experience to the student, many students with disability leave school without having been part of a work experience program, due to a number of reasons including lack of staff resources to supervise the students, transport and unavailability of suitable placements.

Employers may have a number of fears, hesitations and in some cases ignorance about what it means to welcome a person with disability into the workplace. They are often unaware of the benefits and don’t consider people with disability when looking to recruit, despite the demonstrated advantages to business. 

Research has shown that employers who take on workers with disability are very happy with their choice, would recommend them in the future and have that worker back again on a placement. Over 90 per cent of employers who had recently employed a person with disability said they would be happy to do so again.
 

Making a plan and gaining support

Placing a student with disability may work better with a longer lead-in allowing time for the organisation of special arrangements and to prepare the student and their parents/carers.

In the months before placement, prepare a plan. In your plan you might include dot points about:

· Gaining support within the school/community

· The advantages to the employer to be part of your program

· Strategies to gather contact names and phone numbers of potential employers 

· The preparation of a script to use when phoning/contacting employers

· Monitoring and following up

· Publicising successes 

In the resources section you will find a template for planning.

It’s worth the effort

It can seem that finding a placement and undertaking the monitoring and follow-up can take up precious time. But it’s worth doing. 

Students who have work experience during high school are twice as likely to have a job and will earn more money after they graduate
. In addition, it adds to self esteem and gives the student more confidence within the school, especially if they have been bullied.

The OECD found that recruiting students with disability has the benefits of 

· facilitating job search, 
· acquiring important generic work skills, as well as positive attitudes and habits, 
· improving the efficiency, effectiveness and pleasure of learning by providing opportunities for contextual and applied learning, and 
· depending on its nature, developing expert skills which cannot be acquired, or not acquired as well, in the classroom
  
Be clear about your aim for your program. Start big but don’t overestimate. Place students with disability first, then go on to place the other students. Your aim may include building up a database of employers happy to take on any of your students.

Gaining support 

It is important that your program firstly has support within the school, and additionally in the wider community. 

If you haven’t done so gain commitment from the principal and vice principals. If there is an opportunity talk to the Parents and Friends, school assembly and/or staff meetings. Put a paragraph about the program in the school newsletter and on your school’s website.

You may have contacts outside the school in service organizations or groups such as the Chamber of Commerce. There will often be opportunities to speak to a meeting – this can be done by you, another staff member, or maybe someone from the P & F.

Gain the support of your local Chamber of Commerce, Rotary Club and name them in your publicity.

You may want to give your program a name – one simple option is to call it part of the Work Experience for All program. Consider inviting a local or state dignitary to launch the program, giving you an excuse to send out a press release to the local paper and radio.

There are federally funded National Disability Coordination Officers with ideas and experience. Contact them. 

Preparing your case

Marketing is about knowing your customer

Why do employers engage in work experience with schools? What do they hope to gain from being part of the program? What do they fear about hosting a student with disability? What do they need to support them? What reassurance do they need to help allay their fears of the unknown? 

Some of these needs will be rational, some will be emotional. You need to be prepared to respond to both of these aspects.

Why engage with schools in a work experience program?

‘Our father had a disability after being injured during military service. When he came out of service, he had difficulty finding a civilian job due to his disability. So when we started our own business, we decided to give people with disability a go. Our adage is there’s only one question that’s important and that’s: ‘Can they do the job?’ As long as the answer is ‘Yes’ – that’s all that matters. Currently, 35 per cent of our employees have some type of disability’ 

· Steve Bennett, Director Benbro Electronics
Employers may engage in work experience out of community consciousness, wanting to give young people a chance and see them succeed. This can be part of a wider sense of corporate responsibility, a commitment to the community that the business is based in.

There are also direct advantages to the business itself – there are people in the community who are more likely to buy from a business that is inclusive. Within the workplace it can help build team morale and improve customer loyalty, and if the business is looking to recruit, they could find a keen and loyal worker.

OECD research found that it promotes efficient recruitment, helps develop the pipeline of qualified workers; and is a skill developer for current employees, who are the in-firm trainers and mentors
. Hosting a student provides the opportunity for inclusive employers to model appropriate ways of relating to staff who may not be so tolerant.

The Australian Employers Network on Disability, (a non-profit organization that supports and encourages employers to bring people with disability into their workforce) has prepared information about the advantages to employers of employing people with disability (see resources).

A study conducted on behalf of Telstra Australia in 1999 found that: 

- people with disability worked on average 4.1 years in a call centre, compared to 3.2 years for people without disability

- over a 15 month period, people with disability had 11.8 days absent, compared to people without disability who had 19.24 days absent

- there were no significant differences when comparing people with disability to people without disability in the areas of performance, productivity and sales.

http://www.jobaccess.gov.au

More information about the benefits to employers can be found at the ADCET website http://www.adcet.edu.au.

Building employer confidence – addressing myths 

Employers may express concerns about taking on a student with disability. Many concerns are not based on accurate information, but addressing the myths provides an opportunity to correct inaccuracies. Employers may have fears about issues such as safety or the effects of medication. Other concerns might include:

· costs (fears of extra costs to make the workplace accessible, insurance, feared loss of productivity)

· how to relate to a student who has difficulty socially, or managing difficult behaviour

or they might have had a previous bad experience. Below are some responses prepared by the Australian Government JobAccess service, more comprehensive information is on their website.

Preparing presentation materials about successful placements can help address misconception and concerns, and give the employers more confidence that they, like the organizations in the case studies, will cope. The resources section at the end provides a range of options. 

As you progress, you can build up a case book of examples from your own work experience students. Get permission to take photographs and create a photo album you can show employers with story attached.
Employer concerns

Safety worries:

Employers may have the misconception that workers with disability are more likely to have accidents at work. Recent research shows people with disability have fewer accidents at work and significantly lower recorded workers compensation incidents. The workers compensation costs for people with disability can be as low as four per cent of the workers compensation costs of other employees (Graffam et al 2002). 

Negative co-worker or customer response:

It is quite common to hear employers say that hiring a person with disability will ‘not work’ as customers will complain or the person will not 'fit in' with co-workers. Neither statement is true and in most cases customer and co-worker acceptance comes with familiarity and the observation that workers with disability are competent and efficient in their jobs.
Furthermore, people with disability make up 20 % of the Australian population and the likelihood of customers and co-workers having a relative or friend with disability is therefore reasonably high. Employer initiatives in hiring people with disability can consequently have positive bottom line spin offs in the form of increased staff morale and community recognition as good corporate citizens.

Basic jobs only

Employers may have a misconception that people with disability can only work in simple or base grade jobs. In fact they work across a wide range of occupations, including in apprenticeships and traineeships, and at all levels of competency:

· 37 per cent of employees with disability are professionals, managers and administrators

· 30 per cent of employees with disability are clerical sales and service workers

· 33 per cent of employees with disability are from remaining occupational categories including tradespeople, production, and transport workers as well as labourers and related workers (Australian Bureau of Statistics 2004).

Compiled from information from JobAccess website. Additional issues about how to counteract employer objections to hiring people with disability can be found at http://www.jobaccess.gov.au/
Approaching employers

You may have experience with finding employers to take on students for work experience, and have strategies planned. If you haven’t, the suggestions below can help get you started. If you’re in it for the long haul, keep a file for your networking. Follow up contacts with a card or phone call, they may not be taking on students now, but it doesn’t mean they won’t in the future.

Networking

Talk to your student about where they would like to go for a placement. They may already have a relationship with a particular business through friends, family or where they shop. This is a great first step. Family and carers may also have suggestions.

Start with people you know. Remember that each person is the centre of their own network, and will each have contact with up to 250 people. 

· Talk to other teachers about their suggestions. They may have family or friends in workplaces that would be willing to take part in your program.

· Read your local newspaper. Is there a business that is being promoted for its inclusive workplace or sponsoring community events and sporting teams?

· You will have personal relationships with businesses. When you get your car serviced, buy your coffee, shop for clothes chat about the work you do, and ask if they are interested in being part of your project, or know a business that might be.

· Consult your address book. You might have a personal contact who is perfect. People who have relatives or friends with disability may be keen to take on a student.

· Referrals – ask employers who have taken on someone in the past if they know of another employer who may be interested 

And then of course, there’s always the Yellow Pages, or a community directory.

Research the business

Before making contact, do some brief research about the business. How many people does it employ? What is the nature of the work there? Do they have workers with disability? What activities might the student be able to do there? Will there need to be accommodations made for the student? Can you foresee any particular worries that that business might have with taking on a student with disability?

If the suggestion doesn’t come from the student, match students to an appropriate employer. Start with the student you think may be hardest to place.

Getting in touch

If possible get in physical contact with the person you are approaching. If you can establish a good rapport they are more likely to trust you, and want you to be successful. 

If you know of someone who is influential in the business community, talk to them about getting an introduction to help establish the relationship. Mention the name of the person who recommended the employer. 

Phoning employers

You’ve identified a number of businesses to call, and have some information about what they do and who they are. Now it’s time to phone them up. Start with those businesses that are more likely to respond (for instance those that you know have an inclusive attitude, or that have been recommended by your family, friends or colleagues).

Prepare by planning a script or dot points of the issues that may be needed. Read the materials about employer concerns and be ready to answer questions. Have the materials near the phone where you can refer to them.

The short phone call

The first task may be to get past the gatekeeper - the receptionist or employer’s personal assistant. Be nice to them and remember their names. If the employer is busy, ask when you might call again. When you do phone again, address the gatekeeper by name. 

When talking to employers keep their needs and concerns in your mind. Listen to what they have to say, take opportunities to make them feel good about themselves. Address any concerns they may have, and use the chance to correct myths and inaccuracies.

Points when phoning:

· Be brief and to the point. Not many employers/human resources staff have a lot of time to spare – ask ‘do you have a quick minute’ to let them know that you won’t be long.

· At the beginning say who you are and why you are calling. If they have been referred by someone else, let them know that.

· Use positive language, and be confident. 

· Listen to what they have to say. Don’t interrupt when they talk. Respond to their questions but limit what you have to say to the most relevant points.

· Refer to pointers or reference material but don’t read from your script. 

· Ask questions – have they had work experience students before, how was it, how could it have been better? Have they had experience of working with someone with a disability? Know where they stand and level of contact/experience.

· Address any concerns that they raise – paraphrases their concerns to check that you have got what they said right, and respond to them. If you don’t know the answer to a question tell them that you will get back to them.

· Thank them for talking to you.

· Follow up on issues that you have talked about.

Be prepared for rejection – there may be a variety of reasons why they can’t take part at the moment. Plan an out if it doesn’t go well. 

If they are unsure or still uncertain, ask if you can come and visit them and or phone to talk more about it. On a visit you could show them short segments from the DVDs or relevant print materials, or if they are online a short video featuring Hunter Health http://www.jobaccess.gov.au/JOAC/Employers/Tool_kits/Multi_media/Employer_experiences/Relating_to_your_customer.htm.

In the conversation

There are a number of issues that you can talk about in the conversation that will reassure and encourage the employer. 

Let them know that they will be doing a wonderful service for you if they take part in the work experience program. Explain that you are trying to assist this student to gain life experience and help them gain those skills essential to participate in everyday life. Going to work is part of this skill. 

Tell them that you will be providing support for the through the induction process, including what they’re allowed to do on-site, and how they are allowed to behave and not behave.

Stress that you will make it easy for the employer, and do all that you can to make sure it’s not difficult for them. Reassure them about any concerns.

Other things to cover in the phone call:

· Talk about the student’s passions and abilities.

· Reassure the employer that you will be providing the level of support needed. Let them know what the student can and can’t do, and that you will help them with any necessary changes or adaptations. 

· Let them know that the placement won’t cost them money, time or productivity.

· Explain that they won’t have to be training the student and that the experience of even just watching will be important to the student. 

· Let them know that you will be monitoring the student, and that if needed they can call you, and you can come and pick up the student. Give them a number they can contact you directly on, including your mobile number.

On the next page you will find a sample phone call.

Make a promotional kit

Gather together useful materials for supporting your case. This includes videos, fact sheets, and your own scrapbook detailing positive student/employer experiences. There are a number of recommended resources at the back of this publication. While some of these address actual work placements rather than work experience many concerns overlap. 

Choose materials appropriate to the employer you are approaching. You might get an opportunity to show them fact sheets or clips out of videos, or leave information with them. You can also use it to remind yourself of the issues you want to cover in a phone call/visit. If relevant you can include information about disabilities.

 The JobAccess website encourages you to print out their case studies and success stories that have been developed for employers.

 “Storytelling about a wide variety of successful job placements is one of the best ways of educating employers about the potential of job seekers with disability.”  

http://www.jobaccess.gov.au
Sample phone call

Hello I’m Mick, the Careers Adviser from Robertson High School. I was given your name by a fellow teacher, Lisa Mountford.

I’m ringing up about work experience for one of our students. Do you have a couple of minutes for me to talk to you?

[If they say no, ask if there’s a better time to talk to them. Let them know that it will only take a couple of minutes now]

The student I’m ringing about is struggling a bit with school but loves sport. She is quite knowledgeable and if possible would like to work in the sportsgoods industry when she leaves school. 

Can I tell you a bit about Gaby?

Gaby has an intellectual disability. This means that she might need help with instructions, and need reminding about what she is to do next. She is happy to follow instructions, and do repetitive work. She is friendly and gets on with people, so I’m thinking that she’d be good with customers.

What we aim to do is to assist this student to gain those skills essential to participate in everyday life such as learning about going to work. We want to give her a taste of a field that she loves, so that she’s more equipped when she leaves school. We know that kids who get to do work experience at school are twice as likely to get jobs, so it would make a big difference to her if she could spend some time with you learning about the sports goods industry. Even one day would mean a lot to her.

We’d organise to help settle her in, she has an aide that comes with her to initial meetings, and we would support her through the induction process– to show her what she’s allowed to do on-site, and what behaviour is acceptable. We’d like her to experience employment, induction and some tasks. We would support her to do the tasks.

If possible it would be good if it could be one day a week, but even just a single day would give her a chance to see what it’s liking working in the industry.

We wouldn’t expect you to be training her, if she could just sit back and watch and see how things work that would be great. Anything you could give her to help you would be a bonus. 

If there were any problems at all, you could phone me and let me know, and we could come and pick Gaby up at any time.

Do you have any questions?

It would mean a lot to her to be given a chance to be part of your workplace. We know from other students that work experience is a great boost to their self-esteem and feelings of self-worth. They learn that people are happy to have them, and are interested in them.

Do you think you will be interested in being involved in our program?

I’ll make a time to come and see you, and send you the forms. You can contact me any time on my mobile.

If they say “I’ll think about it”, or seem unsure, here are some options:

· Make a time to call them back

· Tell them that you have some materials from other employers who have taken on board workers with disability and ask if there is a time when you can bring them round

· Ask if there are any more questions that you can answer for them.

If they say no, check in with them to see if you can approach them again in the future. 

Making the placement easy

It is important to everyone involved that the placement is made as easy and seamless as possible. Keep in mind that the work experience placement is part of an ongoing process, and that if the experience is good this time they will be more inclined to take on an employee or further work experience students with disability. 

Match the student’s interests and abilities to the placement. Stretch the student, but don’t choose a placement for them that is clearly impractical. 

Go out of your way to support the new employer and the student. Assess the level of support needed for the student and make sure this is provided. Support the student through the induction process. If the student is fairly independent let the employer know that you will be reducing the support levels as they acclimatise to the workplace.

Make sure the employer has everything that they need, and that all questions are answered. Give them direct lines of communication, including your mobile number if possible. Reassure them that help is available if needed.

Check in with the student regularly by doing site visits. If there are any problems respond quickly. Be prepared to pick the student up if there is a crisis. (For further information see teachers kit).

Recommend resources such as AEND, JobAccess (see resources section), if the business is interested in employing a person with disability.

Positive media

Include the name of the business in any media that you are doing around the program. Offer to do some media or promote the business in your newsletter or on your website. 

If the student is happy to be photographed, contact their parent/guardian to sign a release form for use of photos. 

Follow up

At the end of the placement ask the employer how the program went, and if they have any suggestions for the future. Ask them if they would be happy to host another student on work experience. Thank them for their contribution to the school’s program and the student’s future.

Write up the student’s story (leaving out the name of the student if there are confidentiality issues) as part of your successful case studies.

Keep a register of ‘disability confident’ employers that you can call on in the future. Invite them to key school events that are open to the public.

Planning Framework

Some points to consider in making your plan. 

	Goals and Targets: 
	

	1. What result do you want?
Goals could include: an increase in the number of students with disability placed in an industry of their choice or an increase in the number of employers who are happy and would do it again (process was effective). You can put numbers to these (eg 20% more students placed; an additional 2 employers).
	Your goals and targets:

	2. What’s it worth to the school, and to the student?
See previous section for some suggestions of the value to the student.

 
	What’s it worth to your school and students?

	3. What are the consequences?
 If you don’t increase participation what will be the consequences? This could include higher unemployment for students when they leave school and a lost opportunity for the school to respond to its students inclusively. 
	What are the consequences if you don’t do the project?

	Target Audience
	

	4. Who are they?
List potential businesses/ organizations you are planning to approach. Describe these businesses – how big are they, where are they based? Do they participate in the community, sponsor sporting clubs, advertise in the media? 

Who is it that you will be approaching – the owner, the manager, the HR department? Who has influence on them - work colleagues, secretaries, spouses, children? 
	Who do you want to talk to?

	5. What do they currently think and do?
· Are they involved in work experience, do they support/sponsor social goals?

· Will they be informed about disability – do they know someone who has a disability, are they likely to need to be persuaded. Are they disability confident, or sceptical?

· Do they think that students with disability will be too hard, staff or customers won’t like it, or that their company is too small to handle it?
	What do they think now?

	6. What do you want them to think and do?
You may want these businesses to think that taking on a student with disability is a benefit to their staff and workplace: that it won’t affect productivity, time or cost money; and that customers will respond positively.
	What do you want them to think and do?

	The Story
	

	7. What’s the story? 

Create a story about what you are doing with this project. It might be a story that suggests that you teach students so that they can go confidently to take their place in the world, fulfilled and employed.
	What’s the story?

	8. What’s the one big thing? 

Sum up what you do in a 10 second pitch that has the employer wanting to hear more. You can utilise the main advantages answering the why of why they should do it. 

Picture the employer’s response to what you want to say. Will they say ‘not interested’ or ‘tell me more’? 
	Why should employers get involved?

	9. What is the benefit to the employer? 

What will be the emotional benefit of being involved? Ask employers who take on students with disability why they do it (including monetary benefit) – this can help you think about how to approach others in future. 
	What is the benefit to them?

	Communication
	

	10. Know yourself 

People who like you are more likely to want to help. How do you want your school and project to be seen by employers? 

· How can you make your website and communication project this personality?
	Who are you/your school?

	11. How will you talk to your audience?
Personal contact is best, but you might want to have get information out using newspapers, the web, or radio. How will you present your story? What will you tell journalists? Will you use a case study or real story?

What do you want visitors to your website do? 
	How will you talk to your audience?

	12. How much 
Does the school have a budget for media/communication?


	What will it cost?

	Control and Measurement
	

	13. Other resources 
List the resources you have for your project, including people that you have onside. This can extend beyond the obvious – for instance, there may be volunteers at school who will support the project. Decision makers who are excited about the project can help sell it for you. List all the resources you will need.
	What other resources do you have?

	14. How do we measure it 
You can measure things like number of meetings attended, articles placed in newspapers and support gained. 

Then include numbers of phone calls made to employers, follow-up meetings, placements negotiated, and number of employers on register to be involved another year.

This can be added to other information collected such as employer satisfaction surveys, student responses, and number of repeat participants. You can use this information to help justify applications for funding.
	What information will you collect?

	15. What next 
After planning, identify the next 10 steps to take and prioritise them. (You can choose steps from the points previously listed)
	


 Categories from ‘The Highly Effective Marketing Plan’, Peter Knight, 2004, Pearson Education Limited)

Resources to support employers

There are many resources available to support employers who are taking on workers with disability. While they are aimed at the paid workforce, many of the concerns are similar. 

JobAccess 

This Australian government initiative provides help and workplace solutions for the employment of people with disability.

www.jobaccess.gov.au: The JobAccess website has a comprehensive range of resources for employers and jobseekers including ‘toolkits’ – information about how to support people with disability in the workplace. They have case studies and success stories that you can print out and hand to an employer in hard copy, and a useful video clip of a case study of Hunter New England Area Health Service.

JobAccess Advisers: are happy to talk to employers taking on students for work experience (freecall 1800 464 800). They can give advice about managing the student with disability in the workplace including how to modify the environment, issues of communication and how to manage behaviour.

Australian Employers’ Network on Disability 
The Australian Employers Network on Disability (www.aend.org.au) is a not-for-profit organization aimed at advancing employment opportunities for people with disability.
Opportunity website: This recently created website supports employers to become ‘Disability confident’ (www.disabilityconfidence.org.au). It includes written testimony from companies such as IBM and ANZ, but also short videos of business leaders talking about the advantages of employing people with disability. 

One video (especially video 2) to look at is that of John and Steve Bennett from Benbro, a Sydney based engineering company employing less than 50 people. They are keen to dispel myths, and say that their business is extremely profitable, they save money on training and recruitment by employing people with disability and their ‘morale is fantastic’.

Managers’ guide, Disability in the workplace: this kit deals with responsibilities and aspects of employment from recruitment to sick leave and managing performance.

ADCET Website and National Disability Coordination Program

The Australian Disability Clearinghouse on Education and Training (ADCET) provides information about inclusive teaching and support services for people with disability in the postsecondary education and training sector. 

Adcet website: Fact sheets include ‘Benefits of employing people with disability’ (www.adcet.edu.au). 

The National Disability Coordination Officer (NDCO) program works towards the coordination and delivery of transition services for students with disability. You can contact your local office. 

DVD Employing People with Disabilities: This NDCO production includes interviews with young employees and employers about their experiences in the workplace. It is available by phoning (03) 63243758.

Checklist

Below are some things to think about when planning to contact employers to take on students with disability for work experience

Planning

(
Gain the support of the principal and vice principal, and other key players within the school. 

(
Make a plan for your strategy. 

(
Prepare your case. Gather materials such as DVDs, websites that support employers, collect examples of placements that worked for both workplace and student. Gather materials that address myths and concerns.

Finding employers to contact

(
Publicise the project through the school newsletter and local media. Include a contact name and phone number.

(
Check with the student to see if they have a preference of where to go. They might have workplaces that they visit.

(
Ask other teachers about their suggestions. They might know of businesses that will be disability confident.

(
Keep an eye out on local media for companies promoting their inclusiveness.

(
Research the business

Phoning employers

(
Plan your points to talk about – a script or dot points. 

Make a marketing kit

(
Collect a range of information about inclusive workplaces

(
Keep records – photos, newspaper clippings of your school’s experience

Make the placement easy

(
Assess the student’s support needs and see that they are provided in the workplace

(
Read the teachers manual

(
Check in with the student regularly by doing site visits. Respond to problems quickly.

Positive media

(
Report successes to local media outlets, through the school newsletter and the school website.

At the end of the program

· Thank the employer, and ask if they are happy to take students in the future

· Log problems that occurred and thoughts about preventing them in future

· Add employers to your register of disability confident employers.

· Invite employers to public events that your school holds, especially those that involve the student they were working with.
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